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1.  International HRM insights for navigating the COVID-19 pandemic: Implications for future research and 
practice [DOI] 
2.  Global value chains: A review of the multi-disciplinary literature [DOI] 
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5.  The construct of institutional distance through the lens of different institutional perspectives: Review, 
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10 наиболее цитируемых публикаций 2020-23 гг. 
(для того, чтобы увидеть публикацию, нажмите на значок DOI) 

1.  Entrepreneurial ecosystem elements [DOI] 
2.  Pathways of SME internationalization: a bibliometric and systematic review [DOI] 
3.  Knowledge-intensive innovative entrepreneurship integrating Schumpeter, evolutionary economics, and 
innovation systems [DOI] 
4.  A systematic literature review of entrepreneurial ecosystems in advanced and emerging economies 
[DOI] 
5.  Equity crowdfunding: a systematic review of the literature [DOI] 
6.  The age of digital entrepreneurship [DOI] 
7.  Economic effects of the COVID-19 pandemic on entrepreneurship and small businesses [DOI] 
8.  The geography of initial coin offerings [DOI] 
9.  Artificial intelligence and big data in entrepreneurship: a new era has begun [DOI] 
10.  Entrepreneurial ecosystems: a dynamic lifecycle model [DOI] 
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